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Client
 Whatcom Therapy Dogs is an organization where certified therapy dogs go visit school and colleges to help 
relieve stress in students. They visit colleges where many people are able to visit with the dogs. They also visit 
children’s literacy programs and listen to children practice reading. Whatcom Therapy Dogs services are free. 
They have a variety of dogs in sizes and breeds to help a variety of students.

Problem

Solution

The main issue with the website of WTD is that their website looks extremely old and outdated, this makes 
viewers think maybe this organization isn’t still available. The website also has poor readability and distracting 
backgrounds. They lack hierarchy and need more navigation links. They also do not have a footer which would 
be useful to have. WTD has a logo that is outdated and is not repeated with in the website. 

Background

The current design of WTD is very crazy and distracts the viewer from important information. There is a lot go-
ing on visually in the current website that can be simplified to accomplish viewer goals more efficiently. My 
solution to redesigning WTD website was to make a simplified more visually appealing design. I wanted to use 
colors that would make the user feel calmed. I also wanted the user to have an easy time using the website and 
accomplishing a task since the user is probably in a stressed state. Users also don’t have much time so they 
need to be able to accomplish a task quickly and easily. I wanted the redesign to be simplified and straight to 
the point. I also wanted a footer and redesigned main navigation bar for the website to feel more complete. I 
changed the logo to make it look less dated. 



Process



Current 
Website
user flow: scheduling visituser flow: scheduling visit

The current website has a highlight 
behind the text that is distracting 
and distastful. They also have a 
background wood texture that is 
does not relate to the website. 
They also do not have a footer. The 
logo is a little outdated. 



This page has photos of all the 
current therapy dogs and their names 
below. The use a highlight behind the 
text again here which is distracting. 
There is no footer again.



This is the contact us page. They 
have a good embedded “send up 
an E-mail” option. The organization 
could be cleaned up a little bit and 
also could include the socials of the 
company better.



Competition
Whatcom therapy dogs don’t have much competition 
because they are such a unique group. These dogs 
are only for visits and not up for adoption. Other dog 
websites have dogs up for adoption and they are not 
therapy dogs. Whatcom Therapy Dogs is local and has 
an established reputation in Bellingham.

Petpartners.org is an organization that allows you to 
search for therapy dogs in your area. Their website is 
a little bit easier to navigate and has better readability. 
They have less distractions in their website than 
Whatcom Therapy Dogs. There’s not too many other 
competitors with Whatcom Therapy Dogs. An indirect 
competitor could be the Whatcom Humane society. They 
have a much better formatted website. They have dogs 
for adoption but aren’t therapy dogs.

Brigadon Service Dogs is also another dog organization 
that specializes in service animals. They are not direct 
competition but have a similar tone as Whatcom therapy 
dogs. Their navigation is set up well and they have better 
hierarchy.



Personas
Sarah / 20

Sarah is a Sophomore in college studying computer science. 
She spends a lot of time studying and doing homework. She 
occasionally gets overwhelmed with all of the classes shes 
taking and tries to do yoga to help with her stress. In her free 
time she enjoys hiking and hanging out with friends. She is 
always looking for new ways to help with stress and loves 
animals.

Job:
Student at WWU
Works part time in the library on campus

Hobbies:
Hanging out with friends
Going out to eat
Hiking

Family:
Mom, Dad, 17 year old sister
They live two hours away

Values:
Family and Friends
School
Nature

Site Goals:
Get good grades in college
Spend quality time with family and 
friends
Make good connections at college



Personas
Jacob / 23
Job:
Student at BTC
Works full time at Woods

Hobbies:
Video games
Sleeping
Hanging out with friends

Family:
Mom, Dad, 3 younger siblings

Jacob is taking a few classes at BTC and works full time at 
Woods. He is always stressed out about managing his time be-
tween work and between school. He is always tired and feels 
like he doesn’t have enough time to do everything. His goal is 
to finish taking classes so he can find a different job and have 
more free time.

Values:
Sleeping
Paying rent
Finishing classes

Site Goals:
Finishing classes
Making enough money



Moodboard

Anek Bangla (headings)

Livvic Bold

Livvic Regular (body copy)

Lorem ipsum dolor sit amet, consectetur adip-
iscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud exercitation ullam-
co laboris nisi ut aliquip ex ea commodo . Duis 
aute irure dolor in reprehenderit in voluptate 
velit esse cillum dolore eu fugiat nulla pariatur. 
Excepteur sint occaecat cupidatat non v, sunt 
in culpa qui officia deserunt mollit anim id est 



Logo current vs new

This is the current logo. There is a 
lot of different things going on in the 
logo that do not flow well together. 
The glow effect is distasteful. The 
typeface does not mesh with the logo 
design and has a poor stroke on it. 

This is the new logo I created. I kept 
the dog paw shape that they have in 
the original logo. I simplified their logo 
and made it more appealing towards 
their audience. I chose a calming 
color that is subtle in the website 
redesign and a typeface that goes 
with the logo as well.



current website/navigation



current website/home page



Our dogs page



Contact us page



new website/home page



our dogs page



schedule a visit page



This is the new “HOME” page. The 
website redesign has calming colors 
and higher quality pictures. It also 
contains a simplified less distractive 
logo. It is simplier and easier for 
users to accomplish tasks. I also 
have two options through out each 
page for users to navigate back to 
the home page. They can either click 
the logo or they can click “home” to 
get back to the home page. Having 
multiple options helps users have less 
confusion

New 
Website
user flow: scheduling visituser flow: scheduling visit

shorturl.at/pyXZ9



This is the new “OUR DOGS” page. 
There are consistent, high quality 
pictures of the dogs. They also have 
a description paragraph to go with 
the dog that the original website did 
not have. There is also two ways to 
navigate to the end goal of scheduling 
a visit. I wanted users to have an easy 
way to schedule a visit so having 
multiple buttons where they can do 
that helps them accomplish the goal 
with ease. It is straight forward and 
easy to navigate for users.



This is the new “VISITS” page. 
Here viewers are able to submit an 
email about a visitation after they 
view all the dogs and see if there 
is a specific dog they wnat to have 
an appointment with. This is an 
embeded message that is super easy 
for viewers to use. It also has all the 
socials of the company that viewers 
can easily use. 



Mobile Version
home

shorturl.at/buHN1



our dogs



schedule a visit



User testing
During user testing I was able to 
make small changes. At first the 
“OUR DOGS” page had a drop down 
menu including “over the rainbow 
dogs”. They also said that since 
there isn’t much information on the 
current website the drop downs are 
not necessary and keeping it simple 
would be easiest and best. These 
are dogs that have passed with the 
company. Users said that this page 
was unessesary and could potentially 
make viewers sad. They also said that 
having multiple areas where you can 
select to schedule a visit were helpful 
in directing the viewer. 



Outcome
Challenges

Reflection

Some challenges I faced while creating the redesigned website were 
creating drop down menus in figma. This was a challenging part of 
the project for me, but I was able to figure it out after watching videos 
and practicing. I ended up not using the drop down menu I created, 
but it was still good practice.

I learned that wireframes are super important. It is best to make 
detailed wireframes and map out specifically what you want your 
website to look like. This works great before starting to digitally make 
your website. Spending more time on the beginning stages really 
helps in the final stage. 


